
          Half Year Presentation 2013 
        August 21st, 2013   /   Klaus Kappeler, CEO & Stephan Bergamin, CFO 
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Change: Online and TV will be the Winners 

 

For Print losses are expected 

Trend Survey *Verband SCHWEIZER MEDIEN August 2013 

Source: Flashextra August  2013 / Trend Survey Verband SCHWEIZER MEDIEN 
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Development  of Ad Spendings per Media 
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/ April:  Jens Alder ï New President of the Board of Directors of  

  Goldbach Group AG 

/ June:  Launch of                    by Goldbach Media (Switzerland) 

/ July:  Spin-off  

  Launch of          and    by Goldbach Media (CH)  

  New organisation structure ï Focus on regions (as of July 1st, 2013)  

  Additional offices  ï Seestrasse 353, 8038 Zurich Wollishofen   

Milestones 2013 

//upload.wikimedia.org/wikipedia/commons/a/a3/Dmax.png
http://www.google.ch/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=XO466ayIcYO6DM&tbnid=n9TiB3gHX4tbXM:&ved=0CAUQjRw&url=http://mydriver-blog.de/presse/n-tv-sixt-mach-taxis-konkurrenz&ei=YUoLUpXFMsTrPMeWgcAK&bvm=bv.50723672,d.Yms&psig=AFQjCNGbWGOohn4960zejW0cHvliS2Xwjg&ust=1376558024653219
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The Company Structure 

Online 

Display / Search / Mobile / Performance 

 Marketing / Social Media / Websites , Shops and Portals / 

Site Representation / Internet TV and Video 

Offline 

TV / Radio / Digital out of home /  

Video / Teletext 

Countries 

 

 

 

 

 

 

 

Business Lines 

Offerings 

Switzerland 

Austria 

Croatia 

Slovenia 

Serbia 

Czech Republic 

Romania 

Russia 

Competence  

Centres & Strategic 

Functions 

International Sales Office London: 

Switzerland 

Austria 

Romania 

 

Switzerland 

Germany 

Austria 

Poland 

Russia 

Slovenia 

 

 

IP TV/VIDEO PERFORMANCE 
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The international Setup of Goldbach Group 

 
 

Offline: 

ü Goldbach Media 

(TV, Video and Digital out of Home) 

ü swiss radioworld  

      (Radio) 

 

Online: 

ü Goldbach Audience 

ü Goldbach Interactive 

ü Goldbach Mobile 

Switzerland 

 
 

Offline:  

ü Goldbach Media  

(TV, Video and Digital out of Home) 

 

Online: 

ü Goldbach Audience 

ü Goldbach Interactive 

Austria 

Online: 

ü Goldbach Interactive (Search) 

Germany 

DACH 

 
 

Online: 

ü Goldbach Audience 

Croatia  

 
Online: 

ü Goldbach Audience 

Serbia 

 

 
Online: 

ü Goldbach Audience 

ü Renderspace 

Slovenia 

Adriatic EAST 

 

 
Online: 

ü Goldbach Interactive 

(incl. Audience) 

 

Russia 

 
 

Offline: 

ü Goldbach Media (TV/Radio) 

Online: 

ü Goldbach Audience 

 

Romania 

 

 
Online: 

ü Goldbach Audience 

ü Goldbach Interactive 

Poland 

 
 

Online: 

ü Goldbach Czech Republic 

 

 

Czech Republic 

Headcounts in June 2013:  

Total 546 

Switzerland 268 (49%) 
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Total Ad Market flat - Goldbach strong Growth 

 

Source: Mediafocus (gross)  

Swiss Advertising Market by Segment 1st HY 2013 

Product 
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Goldbach 

Group net  

in %  

Goldbach 

CH net 

in % 

Market 

CH gross 

in % 

Total 5.6 4.4 0.3 

TV 5.4 5.7 5.1 

Radio -10.4 -11.0 1.8 

DooH 54.4 62.4 -11.1 

Internet 11.6 9.2 5.8 
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Source: Goldbach and Mediafocus 
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Business Line Media Goldbach Group 

/ TV is growing by 5.4% despite lack of TV-data 

 in 1st semester. 

/ Radio declined by 10%. 

/ Profitability remains at high level. 

/ Revenue growth in all Business Lines 

/ Operating performance (EBIT adjusted by one-time  

 impacts) increased by 18.6%. 

Net Revenues and EBIT Compared to Previous Year (1/2) 
in TCHF 
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EBIT 
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1) One time impacts 2013: Start-up investment Wilmaa Digital World (Corp. / Other) 

One time impacts 2012: Proceeds from termination of software agreement (Business Line Audience) 
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Business Line Interactive Business Line Audience 

/ Increased revenues mainly due to growing 

 business in Adriatic and DACH. 

/ Profitability still impacted by investments in 

 growth and restructuring. 

 

/ Online Video on a strong growth path (+36%) 

/ Online Display recovered  

/ Increased operating performance compared to prior 

 year. 

Net Revenues and EBIT Compared to Previous Year (2/2) 
in TCHF 
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adjusted 1)  

1) One time impacts 2012: Proceeds from termination of software agreement (Business Line Audience) 
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Goldbach is Assessing its Market Presence and the 

Further Expansion of its TV/Online-Video Position 

Comment: Online Market in left chart incl. all services, such as search, display, performance    

Source: ZenithOptimedia, Booz & Company    

Bubble Size: Ad market [Gross, ú, 2011] 
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>> Megatrend Video 

ÅMarket & Results 

ÅConvergence TV + Online 

ÅMultiscreen Usage around the Clock & Living Room 



More Video Usage means more Video Advertising 

Sources:  

- PWC May 2013 

- Goldbach Estimates Swiss Video Market and GVN Development  

- Special report NET-Metrix-Streaming (peple as of 14 years), Total Swizterland, Daily OR nearly daily OR several times per week OR approx. once per week OR several times per  month  

- KommTech 2012,  German part of Switzerland , Daily OR nearly daily OR several times per week OR approx. once per week OR less than once a week  
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Global & Swiss Market Development 
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Goldbach +24% 
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/ Video advertising is the fastest growing advertising format woldwide 

/ Television and video content consumption extends across all screens 

/ 60% of smartphone users consume online video on their mobile devices 

/ Swiss Video Market growth and pricing pressure with launch of YouTube Switzerland in 2013 

Launch 
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Fast Growing Video and Mobile Advertising Sales (1/2) 
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+36% 

+6% 

(6 - 9%) 

(4 - 6%) 

(25 - 30%) 

(10 - 15%) 

Goldbach Group (Online) 

(Year-end Guidance, March 2013)  

Goldbach Video 

Markets 

Switzerland 

Austria 

Croatia 

Slovenia 

Czech Republic 

Poland 

Romania 

Source: Goldbach Group & Estimates 
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Source: Goldbach Group & Estimates 

(Year-end Guidance, March 2013)  
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Strong Growth in Video and Mobile Advertising Sales (2/2) 
Goldbach Switzerland (Online) 
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+35% 

+4% 
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(20 - 25%) 

(5 - 8%) 

(7 - 11%) 

(Year-end Guidance, March 2013)  



Fast Progress with the Goldbach Video Network 
Switzerland 
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 Launch February 2012  Status August 2013 
 +30 Premium Brands   +40 Premium Brands 

 +40 Mio. Video Views/month   +48 Mio. Video Views/month 

 No. 1 Video Network   No. 1 Video Network 

 

     Extract new Premium Brands: 

+33% 

+20% 

Video Views per month 
(August 2013) 

Staila 
media 

Seven 
One 
 

48 Mio. 

18 Mio. 

2 Mio. 

24 Mio. 

Ad 
webster  
 Source: Goldbach Video Network Sales Documentation 



Screen KPIs Planning Buying / Delivery Reporting 

TV 

VIDEO 

TV + Online 

 

 

 

Online 

Convergent Media Planning, Buying and Reporting 

15 

Establishing comparable performance indicators 
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Mobile 
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Convergent Online Ad Delivery through Data Survey 

17 

Reach TV Users with Online Advertising via nugg.ad Technology 

Benefits:  

V New Context 

V New Format 

Benefits:  

V No TV overkill 

V New Target Groups 

(selectable per TV Channel and TV time-slot incl. Internet TV / combinable with age) 

User that watch 

TV frequently 

Ad delivery via Interest Based Advertsing (nugg.ad). 
© 2013 Goldbach Group 

Video 

Spot 

User that watch 

TV rarely 
Video 

Spot 


